Moral typecasting: divergent perceptions of moral agents and moral patients.
Moral agency is the capacity to do right or wrong, whereas moral patiency is the capacity to be a target of right or wrong. Through 7 studies, the authors explored moral typecasting-an inverse relation between perceptions of moral agency and moral patiency. Across a range of targets and situations, good- and evil-doers (moral agents) were perceived to be less vulnerable to having good and evil done to them. The recipients of good and evil (moral patients), in turn, were perceived as less capable of performing good or evil actions. Moral typecasting stems from the dyadic nature of morality and explains curious effects such as people's willingness to inflict greater pain on those who do good than those who do nothing.